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1.1 ABOUT
THIS REPORT

1HOI'4-d4d ‘T @

7KDQN \RX IRU \RXU LQWHUH\vganisatiomal details
+HOLFRSWHUV OQWHUQDWLRQDOWuV 2+, VHFRQG
VXVWDLQDELOLW\ UHSRUW 23HHdbuMsKdth Are@d3 Rrgkdt fpodider
SDIJHV ZH ZLOO VKDUH SURJ UfikeMdd abrdobility @Y ddlivery solutions,
RXU FRPPLWPHQWY IRU WKH andong&oQhe Wrtd’k mb&Dinnovative players
\HDU FRYHULQJ RXU RSHUD Witk @NcallifQseColJ DL O
*X\DQD OR]JDPELTXH DQG 3RUWXJDO

With corporate headquarters in Lisbon, Portugal,
KLV UHSRUW KDV EHHQ FR O @dp\Witit cervi€ds \WHfazil via the subsidiaries
UHIHUHQFH WR WKH *OREDO DhnbSrEilAdéd SAIOTA), Omni Unmanned S.a.r.l.
,LQLWLDWLYH *5, 6WDQGDU G dd Reld 5.4, iH Qokabbique via Omni Helicopters
THFKQRORJLHY KDV DVYVLVW Hitermational Z1bz¥hKque S.A. (OHIM), and in Guyana
PHWKRGRORJ\ DQG FHUWL % F Ba@hirHQlicdptbrsdstyapaMnc (OHGI).
JUHHQKRXVH JDVHV HPLVVLRQV FDOFXODWLRQ

We operate a comprehensive vertical air mobility and
SOHDVH GLUHFW DQ\ TXHVWLROQVLRHU\ QHWZRUN VSDQQLQJ RYHU EDVHV ¢
FRPPHQDNENR XW WKLV UHSRUW tR&rd$0 Rretdil of 10 models, 2 drone programmes,
DSSURDFK WR VXVWDLQDEL O bndeempisy RveR1 X00 people to serve a wide
*URX&GKLHI 6 XVWDLQDELOLW\ $edtrurhof customer needs.
YLDOXVWDLOQDELOLW\#RKL SW
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EMPLOYEE

DISTRIBUTION

( EMPLOYEE DISTRIBUTION )

~

In 2024, we expanded our workforce by
around 10% in relation to the previous

year, particularly through further growth
of our operations in Guyana and Brazil.

OHI GROUP

Total head count at year end, FTE

GUYANA

2024 2023 /

K Omni Helicopters Guyana (OHGI)

/

Number of people?

59

49

K Number of operating bases 1

-

! Local employees only. In addition approx.60 employees
of OTA work in Guyana on regular rotation.

~

~

PORTUGAL 2024 2023
K Group HQ /
Number of people 38 32

K 1XPEHU RI RSHUDWLQJ ReFHV

)

MOZAMBIQUE

1.4 LETTER FROM SHAREHOLDERS

2024 2023

K Omni Helicopters International Mozambique (OHIM) /

Number of people

9 9

K Number of operating locations? 1+1

_/

K Omni Taxi Aéreo (OTA) and Revo /
Number of people 1,699 1,545
11+2

K Number of operating locations?

12+2
/

2 EDVHV Re

FHV
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GROUP STRUCTURE

OHI *URXS 6 $ VWUXFWXUH UH¢{HFW
presence across Portugal, Braazil,
Mozambique and Guyana.

OHI Group S.A.

( Omni Helicopters International S.A.

N
- 4 N

2PQL +HOLFRS!'

OR]DPELTXH /6

2PQL +HOLFRS)
QWHUQDWLR

C
<

2PQL 8QPDQQHG

5HYR 6 $ 6 DU O
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1.2 INTRODUCTION

FROM OUR GROUP CHIEF

EXECUTIVE OFFICER

bkt \We believe the aviation
sector has a two-fold
responsibility. It must
balance air travel’s
Indispensabllity with
Its environmental
rEpPercussions. ys

\_
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From our Group
&KLHI ([HFXWLYH 2«FHU

2+, VWDUWHG RXW %JIJKWLQJ 3% UHV I|UklIRomeEKsSHwIDdh BateQhea ekt BhKs$idrOntensity
in the 1990s. Since then, we have earned a name characteristics.

for industry-leading safety and operational excellence.
When it comes to sustainability, we are still in the early
stages of our journey — but we are committed to making
a positive impact in our industry. As we move forward,
we are sharing the lessons learnt from our more mature
markets with our newer business areas to make our
progress as swift as possible.

We've partnered with Eve Air Mobility (Eve)

to facilitate the adoption of advanced air mobility
systems in Brazil through eVTOLS, aircraft which
use electric power for vertical take-off and landing.
As an example, we collaborated with Eve to simulate
the management and tracking of eVTOL operations
in an urban environment.

In this report, we are pleased to share with you our
ambitions and achievements. We see enormous potential in unmanned aerial

vehicles (UAV) which could unlock new use

'OQRYDWLQJ LO YHUWLFDO ofEPWHHYUTPPwWLER

: _ minimise greenhouse gas enissions. We see key
We believe the aviation sector has a two-fold . : :
- . , applications for our UAVs in the power & construction
responsibility. It must balance air travel’s

. . L : . sector, environmental protection, and critical cargo
indispensability with its environmental repercussions. .
. . : . deliveries, to name a few.
Just as we turn to innovation to drive positive
change in many other areas of our business, we
know technology, science and our pioneering ]
approach will help us rise to this challenge |nnovat|0n doeS

WRR DOORZDQLGRHVWHRRWK %QDQFLDO DQG .
sustainability ambitions. nOt end W|th

To drive our efforts in this area, our operations novel teCh nOIOgy'

adapt quickly. For example, we have been W !) q “r -
HISDQGLQJ RXU ¢HHW ZLWK PRUH V V@qu(?ng—pD IlyerSIfylng
SODWIRUPV LQWURGXFLQJ WKH Eumﬁ' BUISiné§SH'FLHQW
SLUEXV KHOLFRSWHU DV WKH %UVW HQHUJ\ IRFXVHG

operator in Latin America. More generally, we are and grOW| ng our
PRYLQJ RXU ¢HHW WRZDUGV VXSHU PHGI.IXP PDFKLQHYV

such as the Leonardo AW189 and Airbus H-175 |Oca ImpaCt.

RYH RSHUDWLRQD

This includes supporting missions for forest patrol
and preservation which contribute towards Brazil's
goal of eliminating illegal deforestation by 2030, as
well as developing a Search and Rescue centre of
excellence in our Guyanese operation.

2XU SHRSOH OLYLQJ 7KH 2P

| take pride in how our people are epitomising the
‘Omni Way’ — a set of shared values and behaviours
that are helping us to create a cohesive, resilient
and innovative culture across our business units.
This year, we have made great strides towards

C Itt[u_iall Fﬁelgr%tilgrll_hﬂ %urls/.aéi/%us entities around

the world, so that the Omni Way shapes how we do
business everywhere and is brought to life through
the roles and responsibilities of every employee.

Our people are the driving force behind our
progress, and their growth mindset has already

led to several pioneering ideas. Their vision

and expertise have led us to introduce more
environmentally conscious methods of power grid
construction and maintenance to Latin America,
using heavy helicopter precision lifting techniques to
avoid forest clearance.

Their value creation is not only recognised within
the Group — I'm delighted that our teams have been
recognised with several accolades for their work,
including ExxonMobil’s Impact Award after just one
year of operating in Guyana, where we have trained
and hired several new local employees this year.

\

We are developing the aviation industry in Guyana
through partnerships with the Art Williams & Harry
'HQGW $HURQDXWLFDO (QJLQHHULQJ ¢
initiatives include our apprenticeship program, where the
¥%UVW ORFDO JUDGXDWHY DUH DGYDAQ
programme to become licensed engineers, as well as the
EH:%V\(LRQ RI *X\DQDuV %UVW DE LQLYV
ogram to develop licensed offshore helicopter pilots.

BWURQJHU LQ VXVWDLQDELOLW\

We have refocused on performance management,
ensuring sustainability targets are part of our goal-setting
process, and we have made progress in increasing
competency in ESG-related areas across the organisation.
As a result, we have further strengthened our already
robust corporate governance - and this is continually
evolving. It's a natural part of our move towards improving
RXU LQVWLWXWLRQDO SUR%OH IROOR]
bond we issued in July 2024.

We are working closely with our value chain partners,
customers and suppliers to continue focusing on
sustainability, and I'm proud to share our progress with you.

'H NQRZ ZH KDYH ZRUN DKHDG
DVVH ORRN WR WKH IXWXUH Z}
RI QHZ WHFKQRORJLHY DQG D3
WKDW ZLOO LPSURYH WKH VXV
RXU EXVLQHVYV
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1.3 INTRODUCTION

FROM OUR GROUP CHIEF
SUSTAINABILITY OFFICER

bkt Our approach to
sustainability goes beyond
decarbonisation. We see
potential for positive social
Impact in the countries
and communities where
we operate, primarily the
Global South. yy

N
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From our Group

&KLHI 6 XVWDLQDELOLW\ 2FHU

Aviation is at a sustainability crossroads. Demand
for aviation is increasing, and we need to balance
this trend with the industry’s current near-exclusive
reliance on fossil fuels.

Decarbonisation is a central topic of our sustainability
strategy. To ensure we are on the right path, we have

been developing a detailed emissions forecasting model.

We are working with external consultants to get a clear
picture of our business as usual (BAU) emissions. Once
we’ve established the BAU, we will begin exploring
what's possible in terms of emissions intensity reduction

and how we can use available technology to pursue this.

Our approach to sustainability goes beyond
decarbonisation. We see potential for positive social
impact in the countries and communities where

we operate, primarily the Global South. Overall,

we see many opportunities for us to drive change
across the seven priority areas which form our
Sustainability Strategy:

4 N

o Decarbonisation and energy transition
e |nnovation and technology

o Data privacy and cybersecurity

o Qur people

e Health and safety

o Diversity, equity and inclusion

e Supporting local communities

During this reporting period, we also launched a formal
group-wide People Strategy, which places sustainable
thinking at the centre of our labour practices and
human capital. Our People Strategy outlines how we
make decisions in a thoughtful, long-term-oriented
manner and encourage our colleagues to prioritise
sustainability in their work whenever possible.

We are delighted to have extended our “Great
SODFH WR :RUN?3:
*URXS

OHI headquarters in Lisbon, our Urban Air Mobility
subsidiary Revo and our Guyanese subsidiary OHGI
IRU WKH 3%UVW WLPH
Guyanese business to have ever been surveyed
and awarded by Great Place to Work. What makes
these achievements even more special is that they

FHUWLY%FDWLRQ LQ’Smﬁ_)\{ZLJ;SY\\,%

LQ DGGLWLRQ WR WKH UH F
%UD]LOLDQ RSHUDWLRQV ZH JDLQ

HEYFET WL

At the end of 2023, we hired a dedicated Diversity,
Equity & Inclusion (DEI) specialist at our Brazilian
entity OTA. In 2024 we worked on a group-wide DEI
policy to be rolled out in early 2025. We have been
collating relevant data pertaining to our workforce,
seeking to understand material issues, and creating
partnerships with NGOs dedicated to DEI, all

while building awareness of this topic across the
organisation.

VARG PR grow
technicians on Search an scue missions and

EHJDQ WUDLQLQdb Wit il s QthaMingV Z R

,Q IDFW ZH Dm—?rW%‘f’% i;ﬁs}‘ﬂdLﬁ'ﬁ_w{}\?‘%uﬁpr%vwlgfaﬁ'loting

experience 0 participate In other loc
training efforts in Guyana, such as scholarship
programmes and on-the-job training for

DUH EDVHG HOWLUHO\ RO HPsoR\HH SRR A9 Sl o

the engagement of our people and recognising our
consistent dedication to the employee experience.

We are working alongside our clients and
suppliers, sharing ambitions, best practice and data.
As ever, OHI continues to evolve.

}Eé%%%%)&%LWLHV ZHPY

\

'QYHVWLQJ LQ D VXVWDLQDH

We focus on sustainable practices across our entire
operation and have scaled up capabilities to ensure
we can deliver. Building on the foundations we laid in
2023, our sustainability action plan is now embedded
DFURVV WKH FRPSDQ\ DQG , DP FR(
go from strength to strength.

Beyond the activities described above, OHI is

T RSN AT B

client segment, we are increasingly committed

to applying our expertise to missions that we call
“ESG positive”, i.e. that have a net positive planetary
or societal impact. For OHI, this includes facilitating
the construction of clean energy infrastructure,

HPHUJHQF\ DLU VHUYLFHY DQG IRUFL
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1.4 LETTER FROM
SHAREHOLDERS

Stirling Square’s investment philosophy is rooted DSURDMAWILSYURWRKDOLJQLQJ %QDQFLDO JRDOV ZLWK
in a belief that sustainable success is achieved environmental stewardship.
E\ EDODQFLQJ %QDQFLDO SHUIRUPDQFH ZLWK VRFLDO

and environmental responsibility. OHI's efforts to ]
pioneer advancements that enhance operational Beyond environ mental
Impact, we are

excellence while contributing to broader societal and

environmental goals align fully with Stirling Square’s

values and policies. encouraged by OHI,S
commitment to people

and communities.

As a committed shareholder of OHI, Stirling Square
remains dedicated to supporting the company’s
evolution through continuous innovation, responsible
governance, and sustainability. We are proud to
witness OHI’'s growth mindset - demonstrating

an unwavering commitment to adapt, learn, and
thrive amidst fast-changing global challenges
and opportunities.

Investing in workforce inclusivity, skills development
and training, and local empowerment initiatives
underscores the company’s dedication to creating

@ @ Q @ ( @ B

shared value and fostering sustainable growth.
In pursuing collaborative innovation, OHI is
positioning itself to address critical challenges,
including decarbonisation, energy transition,
and community empowerment.

/IRRNLQJ DKHDG 6WLUOLQJ 6TXDUH UHPDLQV FRQ¥%GHQW LQ
OHI’s ability to capitalize on emerging opportunities
that align with our shared strategic vision.

We commend OHI's ongoing commitment to strategic We appreciate the dedication of OHI’'s leadership and
LQYHVWPHQWY LQ IXHO HeFLHQW DL emloyBed/inRiving/meBrnByfll Qrégkess and thank
DLU PRELOLW\ VROXWLRQV DQG GLYRXVUH¥ODWERQVDPWRROGHUV IRU WKt

*UHJRULR 1DSROHRQH
CO-FOUNDER, EXECUTIVE CHAIRMAN,

customer segments that support critical infrastructure in our collective mission to deliver sustainable value STIRLING SQUARE CAPITAL PARTNERS UPWARDS
and natural capital. These efforts demonstrate and lasting positive impact. ”:E%T:;
11
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2.2 ABOUT OHI

Upwards into the Future

02. /LIW 211

2.1 Our purpose, vision and values
2.2 About OHI

When launching into a new era, preparation is key.
In this segment we garner the essentials:
who we are and what our aspirations represent.

\
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2.1 OUR PURPOSE, VISION AND VALUES 2.2 ABOUT OHI

2.1 OUR PURPOSE,
VISION AND VALUES

$W 2+, RXU FXOWXUH WDNHYV ¢

purpose, a bold vision, and values that guide
us every day.

L/

Unity

e N

Integrity PURPOSE Creativity

To deliver exceptional
customer outcomes
from the air

( VISION )

To advance pioneering air mobility and
delivery solutions for a sustainable
world. Crafted by passionate
employees, preferred by Safety
customers

S e

( VALUES )

@ @ Q ( 440 1411 °¢ @ @ .

Transparency

UPWARDS
INTO THE
FUTURE
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Integrating Purpose, Vision The Omni Way is a set of behaviours that we consider central to Omni’s culture

and Values and The Omni Way because they are deeply rooted in our shared values.

These four elements underpin the culture across the

OHI Group and describe how we strive to work every
day. For example, every business strategy session
begins with re-anchoring those elements, ensuring

that we navigate key decision-making consistently C re atlve th 1N kl Nn g

and credibly. . .
with a proactive

We regularly host internal events, which engage our . .

people around OHI’s vision, strategy and progress. SOIUUOﬂ mi ndset

The global ‘Omni Talks’, where our most senior

business leaders give comprehensive updates to

WKIRUNIRUFH DUH EURDGFDVW DFURVY DOO RXU Re*FHV
and bases, aligning all our colleagues on key strategic

drivers and values.

Our ‘OHI Coffee’ sessions in the Lisbon headquarters
bring colleagues together to discuss strategy and key
developments while encouraging collaboration and
helping to strengthen our culture.

On the business frontlines, local leadership also keeps
a close contact to our workforce. For example, OTA’s
leadership team in Brazil regularly shares updates with
employees via internal comms channels, while OHGI in
Guyana is hosting townhall events.

Together, these events across our global business H arm eSSI N g teCh no | Ogy

are designed to foster a shared sense of connection,

belonging, and belief in our Values, Vision, and and SUStal nabl I |ty aS

Purpose, wherever our people may be based.
When we measure employee engagement, we are fO rces Of Ch ang e
delighted to see our global workforce overwhelmingly
understanding and supporting the narrative of OHI as

The
Omni Way

Shared learning
and collaborative
teamwork

Transparent
communication with
all stakeholders

a dynamic, innovative trend-setter in our industry.

Q ( 440 14172 @ @ -

W @
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2.2 ABOUT OHI

kL Our people are our greatest asset,
and their innovative ideas will help
shape the future of our business.
That’s why we strive to embed
The Omni Way across the entire
organisation, ensuring every
employee In every location feels
empowered to share their views. 5,

-RmR 6DOYDGRU
Accountable Manager, Mozambique

THE OMNI WAY

The seven key behaviours are:

< Managing complexity
Unbundling interdependencies

Collaboration >

< Dealing with setbacks

Learning from challenges

Creating high-potential
dynamics from diversity

Loyalty >

Promoting psychological safety
to vest everyone in challenges
and successes

C Feedback

Valuing feedback
and benchmarking

THE
OMNI WAY

C Growth )

Striving to improve
constantly

HumiIity>

Keeping open and
honest minds

~

@ @ @ ( 440 1417 °¢ ‘ @ .
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2.2 ABOUT OHI

We are leading the way
IN new developments
In the vertical lift iIndustry.

Activities and services

OHl is Latin America’s largest provider of air mobility
and delivery solutions and serves a broad range of
customers in Latin America and the Caricom region.
We are leading the way in new developments in the
vertical lift industry, such as introducing new types of
aircraft, piloting unmanned aerial vehicles for offshore
cargo transport and developing new missions and
competencies in our markets of operations.

With operational safety and innovation being part of our
DNA in our core business of supporting the oil and gas
LQGXVWU\ ZH KDYH WUDQVSRUWHG
passengers during the last two decades. To our clients

in the core offshore segment, we offer crew change,
Medevac (emergency medical services) and Search &

2XU ¢HHW RI GLITHUHQW DLUFUDIW PRGHO’
with an average age of less than ten years, the most

modern in our regions of operations. We invest steadily

in new aircraft; in July 2024, we issued a US $400 million

ERQG WR KHOS XV %QDQFH WKH H[SDQVLRQ I
H DUH WKH %»UVW RSHUDWRU LQ /DWLQ $PHUL
of the Airbus H160 helicopter for offshore deployment,

DQHZ PRGHO WKDW ZLOO EULQJ JUHDWHU H-<F1l
reduce our greenhouse gas emissions. Our Revo

business is also expanding its services, visibility

and partnerships and preparing to be a trailblazer

iR BV 6L 3Nefebui@ \tarvddl TRkeaDd arikl Qanding).

We are also proud to contribute to the development of
the aviation industry in the markets where we operate

SHVFXH VHUYLFHV 3XUVXLQJ RXU G by trhuhvd tBiemBxi\gerie@tian\of Eviatirsi ia ab initio

outside the offshore segment, OHI now also provides a
range of critical services, including onshore Medevac,
specialised cargo and utility support in remote onshore
DUHDV DQG % UH3%JKWLQJ

¢LIJKW SURJUDPPHYVY WUDLQLQJ WKH 6HDUFK DQG 5HVF.,
WHFKQLFDO FUHZV DQG SURYLGLQJ %QDQFLDO VSRQVRU\
aeronautical engineering students.

2.2 ABOUT OHI

~
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-

THE GROUP IN FIGURES

CRevenueTonneKilometreS (RTKS)1>
4‘||I|l'pzuaoma

2024 2023

Revenues, EUR >

336M

2024 2023

Countries of operation >

R

' 7KH UHYHQXH ORDG SDVVHQJHUV DQG FDUJR PXOWLSOLHG E\ WKH GLVWDQFH ¢RZQ
2 MACE = Medium Aircraft Equivalent

3RUWXJDO %UD]I
*X\DQD OR]DPEL Tges 4

2024

SRUWXJDO %UD]LO
*X\DQD OR]DPELTXH

Passengers transported (PAX) >

®

Q ( 440 14112 @ @ -

Total headcount at year end, FTE >

{ji 767K
2024 2023
[< MACE? Flying Hours )
83.4K
2024 2023

1,636

®

UPWARDS
INTO THE

2024 FUTURE
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2.1 OUR PURPOSE, VISION AND VALUES

2.2 ABOUT OHI

Value chain

We aim to be a trailblazing, sustainability-minded
operator in the vertical air mobility and delivery
industry, and we are continually building out our
capabilities to shape the future of our industry
and its sustainability practices.

To achieve sustainable change, partnership and
collaboration are crucial. At OHI, we are pleased

to work with businesses throughout our value chain,
aiming for a positive impact. Across every part of
the value chain, ESG considerations are prioritised
and guided by our Purpose, Vision, Values,

and The Omni Way.

Our reputation for excellence strengthens
WKHYHODWLRQVKLSVY 2PQL KDV EHHQ
in various client awards. For example, our Guyanese
operations were recognised with ExxonMobil’s

distinguished Local Impact Award in 2024.

Our suppliers know us as an innovation-minded

FOLHQW ORRNLQJ
technologies in the service of our various
stakeholders.

We are a trusted partner to clients large and small,

and we have forged strong relationships with our suppliers —
Including global aircraft manufacturers such as Airbus
Helicopters, Leonardo and Sikorsky and Eve for eVTOLSs.

2%

D %QDOL\

IRU PRGHUQ HeFLHQW DQG \

\

@ @ Q ( 440 1411 °¢ @ @ .
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2.1 OUR PURPOSE, VISION AND VALUES 2.2 ABOUT OHI

WXVLQHVV GLYHUVL¥%FDWLRQ

As the world’s priorities are changing, so are ours.
While we started our business focused on the
offshore oil and gas sector, which remains the
largest part of our business, we are increasingly
diversifying into more sustainability-driven missions
while working on our own transition towards Net
Zero. We aim to increase our non-O&G business
to a third of total revenue in 5 years.

As an example, during this period, we provided

aerial support for the removal and construction of

electricity pylons in some of the most delicate forest

areas of Brazil, carrying an average cargo of 2,800
NLORJUDPV SHU ¢(LIJKW :LWK VHU
the aerial agility of our helicopters avoided the

need to damage natural habitat for access via

ground transport in the Serra do Mar Park.

kb - LWK RXU GLYHUVH (¢HHW DQG HI[S

pilots, we are providing a range of critical

VHUYLFHV IURP 3%UH¥%JKWLQJ WR

evacuations, growing our business in
new areas with positive iImpact. s

'HFLR *DOYmMR

A H Lj/ tﬂggoﬁﬂ\/a@a 363km railroad crossing
' rj'sgi f BfaZil whereroad access is extremely

/

\

In 2024, we signed a contract with IBAMA, JHQHUDWLRQ RI DGYDQFHG DLU PRE
the Brazilian Institute of the Environment its superior client proposition, Revo became the
and Renewable Natural Resources, to provide Exclusive Advanced Air Mobility Partner for the F1
%UH %JIKWLQJ VXSSRUW LQ WKH 3D Q@&an@ixin $AH Pau @ 20PAVRevD Qanaged a
Airbus H225 helicopter. This machine can carry up WRWDO RI ¢LIKWY DQG ¢HZ VKX
to three tonnes of water and increasing the number
Rl UH%JKWHUV WUDQVSRUWHG SHUWKH S WIRQG DQYKBWHHH>FLHQF\ DQG VD
It is an important mission for Omni as Brazil has transportation and landing operations.
VHHQ D FULWLFDO LQFUHDVH LQ IRUHVW 3%UHV RYHU WKH
last decade due to climate change, contributing Lastly, our OHI Unmanned business segment
to the destruction of ecosystems and the release made Brazilian aviation history in July 2024 with the
of carbon into the atmosphere. We can envisage ORQJHVW FRPPHUFLDO RIIVKRUH ¢LJ
how our involvement over time could pave the way our client Petrobras. The drone travelled ca. 200km
for a deeper engagement with the topic of nature, In each direction in a highly active air space.
as monitoring forest health and biodiversity, tracking
CO, emissions, and safeguarding against illegal In summary, beyond oil and gas, our services
logging steadily ascend the sustainability agenda include:
of the Brazilian state.
Advanced Air Mobility

To mention another emergency-related service,
we now proudly provide air-medical services for N - _ -
workers involved in the construction of the Central- Sl L 12S CRMSUEEn & el

Emergency medical services
precarious. Our AW119 (Koala) helicopter is

3 3 ‘
VSHFL%FDOO\ FRQ%JXUHG IRU VXFK Forest protection

P H tt@e Eea'gf@‘n@cal specialists.

In the last two years, we have also launched Search and Rescue

and expanded Revo, our urban mobility service

in Sao Paulo. This service is backed by data Various missions for Unmanned Air Vehicles
VFLH@/RHFUHDWH RSWLPDO URXWHY Do crunvw vi nironuiny

for our passengers. More broadly, Revo supports

the ecosystem development required for the next

LWV WZLQ HQJLQH GRXEOH SLORWHG
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3.1 STRATEGY

3.2 DECARBONISATION AND ENERGY TRANSITION 3.3 INNOVATION AND TECHNOLOGY

Upwards into the Future

+RUL|RQ

3.1 Strategy
3.2 Decarbonisation and energy transition
3.3 Innovation and technology

The skyline view reveals our path, showing the
destination and strategy. Propelled by innovation
and sustainabllity, we soar higher.

\
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3.2 DECARBONISATION AND ENERGY TRANSITION

3.3 INNOVATION AND TECHNOLOGY

To advance pioneering
air mobility and
delivery solutions for

a sustainable world.
Crafted by passionate
employees, preferred
by customers.

Our sustainability strategy is part of our broader
corporate strategy to achieve our vision, with a
focus on continuous improvement and innovation.

In 2022, we undertook a materiality assessment
and a climate risk analysis to identify the key
topics that form the basis of our sustainability
strategy. We aim to refresh the materiality
assessment in the next 1-2 years.

Through a structured materiality assessment,

ZH LGHQWL¥%HG DQG SULRULWLVHG WKH VXVYWDLQDELOLW\
iIssues that are most important to our business

and our stakeholders. A materiality assessment

examines the impacts of operations and engages

stakeholders on ESG matters.

The materiality assessment reviewed our ESG

performance and the sustainability strategies of peer

companies before engaging with stakeholders internally

and externally to understand their views. We sought

LQSXW IURP D YDULHW\ RI DUHDV WR XQGHUVWDQG 3%QDQFLDO
operational, and reputational perspectives.

Stakeholders included OHI’s senior leadership,
UHSUHVHQWDWLYHV IURP %QDQFH FRPPHUFLDO
and engineering teams, shareholders, clients,

and suppliers. These insights were used to rank

the priority topics in order of importance and relevance.

The materiality assessment results and the climate

risk analysis enabled us to determine the topics most
important to our business and set the goals, actions
and KPIs to respond to these issues. They allowed

us to better position OHI to tackle the most pertinent
topics, make the necessary internal changes, and work
towards achieving our goals.

~
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-

bwo© »

' hnol
<Peop|e and product safety* /{Innovatlon and techno ogy)

(< Diversity, equity and inclusion )
W
G>) <Ethics and Compliance>\ I
= <Energy transition> @)
8 <Resonsib|esu Ichain> HIUHH RIFRQWURO\ B\ 2+£
o P pply )
o Energy transition g <
o Diversity, equity and inclusion al
Innovation and technol 3 N O \
o Innovation and technology
S 4< Local content development>
- Lol Sollieri seyelo e e <Environmental regulation and air quality>7 LOW MEDIUM  HIGH
o Labour practices and human % I(_:abc_JurI practices and Human>
: < apital management _ _ %
capital management _;é Environmental topic
o Data privacy and cybersecurity 5 f Social topic
N Governance topic
: \¥< Data privacy and cybersecurity )
< Waste management and spill >

When we refresh our materiality assessment, < Corporate advocacy) W
we intend to align our process with the best

practice methodology outlined by the European
Union’s Corporate Sustainability Reporting
Directive (CSRD) to further our ambitions

on sustainability.

< Extreme weather events >

* Safety is considered an overarching, fundamental UPWARDS
topic at OHI, a “license to operate”, and thus _ _ INTO THE
was not ranked by OHI as an area that required < Business Perspectwe > FUTURE
iIncreasing focus.
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OMNI HELICOPTERS INTERNATIONAL

3.2 DECARBONISATION AND ENERGY TRANSITION

3.3 INNOVATION AND TECHNOLOGY

Our sustainability strategy was developed
following a materiality assessment

and climate risk analysis. It sets out
goals, actions, and KPIs based on our
priority topics.

< OHI sustainability strategy >

\

C

PILLARS ENVIRONMENTAL SOCIAL GOVERNANCE )
Support global transition Develop a diverse and inclusive Continuously promote
GOALS to a low-carbon future. workforce, while supporting transparency across our
local talent. operations to help foster greater
FRQ%GHQFH VW VK HRORUWD C
We will take steps to reduce We will help to develop talent We apply rigorous focus on ethics
and minimise the impacts from communities local to our and security standards to all parts
of our operations on the operations through knowledge of our business and the entire value
environment through our and skills transfer. We will support supply chain, to prioritise safety,
COMMITMENTS o i b - L
FXOWXUH RI LQQRY DW La®igemployeesHagwe ideas reliability and business continuity.
operations, and by developing forward, blending the tangible with
pioneering decarbonisation the intangible to operationalise
solutions. unique solutions at speed.
» Decarbonisation and  Diversity, equity and inclusion » Data privacy and cybersecurity
PRIORITY energy transition « Supporting local communities
TOPICS e |nnovation « Our people

and technology

Health and safety

5 HUV
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3.2 DECARBONISATION AND ENERGY TRANSITION 3.3 INNOVATION AND TECHNOLOGY

To support our strategy, we have detailed goals to formalise
our plan for transformation in our business. We have mapped
these for priority topics:

Environmental Social

*RDO

Establish a DEI governance structure and review HR
management processes and systems to identify areas
for improvement and eliminate all unconscious biases.

*RDO
Develop a comprehensive greenhouse gas reduction
strategy that covers 100% of emissions.

*RDO

Promote greater diversity in the organisation’s senior
management, as well as in those categories where an
iImbalance may exist.

*RDO
Improve R&D competencies and boost development of
innovative technology.

*RDO

Partner with local and national organisations to develop
programmes for people with special needs and to
address youth unemployment.

*RDO
Strengthen governance and senior management
engagement on local development topics.

*RDO
Create a social initiatives policy and enhance internal
and external awareness and engagement.

\

Governance

*RDO
Enhance OHI’'s contribution to economic growth
and social development of communities in which

*RDO
Strengthen cybersecurity processes, systems and

we operate. communication in line with best practices and national/
international requirements.
*RDO

*RDO

Strengthen data privacy processes, systems and
communication in line with best practices and national
and international law.

Promote the ‘Omni Way’ across the entire organisation so
that people are encouraged to speak up and share ideas.

*RDO

: *RDO
Improve the professional development of employees.

Improve communication between employees and
*RDO leadership, and increase their engagement in data

PSOHPHOW PHDVXUHV WR SURPRWHPTAPLAT &Pveclyelaed RS 1

balance within the Group.

*RDO

Establish a deeply ingrained sustainability
culture through improved governance, training
and engagement.

*RDO
Link the achievement of sustainability objectives/
performance to executive compensation.

*RDO
Promote high standards in working conditions at OHI
and throughout the value chain.

@ @ ( NOZIHdOH € G @ @ .
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3.1 STRATEGY

3.3 INNOVATION AND TECHNOLOGY

The aviation sector faces a clear challenge.

Decarbonisation of aviation, a hard-to-abate industry,

$YLDWLRQ DQG VSHFL%FDOO\ W Kéiand & avfe® ®ork-in{grodrddd. We are committed

industry, must balance responding to mission-
critical needs, such as moving people to hard-to-
reach areas, delivering critical goods or providing
rescue services, all the while aiming to reduce its
use of fossil fuels in line with the global net zero
movement.

Decarbonisation is one of the key areas of our
sustainability strategy, we are committed to
the goal of net carbon zero by 2050, and our
approach comprises three main elements:

» Exploring business opportunities
stemming from the global orderly
transition to renewable energy sources.

« Mitigating and reducing the environmental
impact of our business activity through
innovative new technologies and
RSHUDWLRQDO HeFLHQFLHYV

» Seeking alternative fuel sources,
such as Sustainable Aviation Fuels or

to measuring and reporting our progress through regular
disclosure, including third-party accreditation.

In addition to this sustainability report, over the last year,
we submitted our third Climate Change questionnaire

to CDP (formerly Carbon Disclosure Project), a global
disclosure and ratings platform for companies and other
stakeholders to report on their environmental impacts.
Both reports were produced with support from Gardenia
Technologies software, which provides an automated,
real-time carbon accounting system for all GHG
emission scopes. For 2024, OHI received a CDP score
of C, an improvement on the previous year.

We continue to explore opportunities to reduce our
operations’ environmental impact and look forward to
embracing innovations wherever practicable to reduce
our emissions intensity in the short to medium term,
and reach the net zero target in the long term.

HOHFWUL¥%FDWLRQ ZKLFK DYRLG JUHHQKRXVH

gas (GHG) emissions.

\
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3.1 STRATEGY

3.3 INNOVATION AND TECHNOLOGY

At OHI, we understand the vital importance of clean

HOHUJ\ IRU WKH ZRUOG DQG DYLDwLHG K%M [CILERY 0\ (obFwLOY

large-scale change requires collaboration and
cooperation from businesses, governments, and the
population. While we support regulation that reinforces
the orderly transition, our approach is not to wait for
regulatory pressures but to contribute actively to the
development of renewable energy.

Our work with Brazilian power grid construction is one
such example. As Brazil is working to renew and expand
over 30,000 kilometres of its power transmission lines to
bring more renewable energy to a broader population,
we have been supporting the careful construction of
power lines in forested areas with our heavy-lifting
helicopters. Our subsidiary OTA has played a key role
for two clients, removing a total of 28 outdated power
transmission towers and transporting 33 new towers.
Our aircraft provide an alternative to road-based
machinery, reducing time and deforestation of vital
ecosystems whilst facilitating the population’s access

to energy in and from remote locations.

We will continue to evaluate how we can increase
our exposure to this crucial mega-trend.

At OHI, we apply innovation and data to shape more

Examples include using advanced digital tools to On the UAVs side, we have been running very
LPSURYH WKH XWLOLVDWLRQ DQG H egidntisipdrtriais ludinyg OlaBs\A \ditdgsvto deliver cargo
RSWLPLVLQJ RXU ¢LIJKW SDWWHUQV wWdfshBr ihgtal@tinhg.[Drcthid téehwoMgy is fully
selecting the least emitting aircraft for the mission, or embraced commercially, we believe material emission
using drones for cargo delivery instead of helicopters reductions can be attained by avoiding operating
helicopters with light cargo. This could lead to fuel
savings, and therefore GHG reduction, of ca. 95%.
We see tremendous opportunities for technology and

are keen to unlock the potential of new advanced tools

IRU WKH EHQH¥»W RI RXU FOLHQWY D2Q2G RWiKHU VWDNHKROGHUV

2SWLPLVLQJ RXU ¢HHW LV D FHQWUDO FRPSRQKHQW RI 2+,uV
carbon footprint reduction endeavours. Our commercial

and sustainability goals require us to maintain a

PRGHUQ ¢ HHW ZHOO PDWFKHG WR RXU PLVVLRCQN ,Q

we expanded our proprietary “ldeal Fleet Mix” model

to explicitly include environmental considerations.

For example, in this reporting period, we have acquired

seven new super-medium helicopters, such as

Leonardo AW189 and Airbus H175. These machines

offer superior CO, H*FLHQF\ DQG UHOLDELOLW\ FRPSDUAG
with many other aircratft.

For missions with shorter distances, we have introduced

the new Airbus H160 to be used starting 2025. We are

WKH %»UVvWwW /DWLQ $PHULFDQ RSHUDWRU L@ WKH HQHUJ\ VHFWRU WR
deploy this new model that provides 17% greater fuel

HeFLHQF\ FRPSDUHG WR H[LVWLQJ PDFKLQHYV ZLWK HQJLQHV RI

the same power class. This will deliver a commensurate

improvement of GHG intensity (e.g. CO,e per

SDVVHQJHU FRPSDUHG ZLWK RWKHU KHOLFRSWHUV LQ RXU ¢HHW
$Q DGGLWLRQDO EHQH¥%W LV WKDW WKH QHZ EODGH GHVLJQ RI

HeFLHQW DQG VXVWDLQDEOH VRO XWHBQdedtRIE0RNes Fetrire® sWind, contributing

to a reduction of sound pollution in our operations.

\
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air operators, understood as companies that provide air This simple concept/system allows us to recycle non-
transportation services, are in scope, certain exclusions hazardous waste on-site and pass it for proper disposal
'H FROQWLQXH WR ZRUN RQ RSWLPLYV lafply, silch ksvwhsre BAF-shbhydithlly not available. to our waste management partner, which provides us
to reduce fuel consumption and, thus, the associated with insights about the amounts and destination of each
GHG impact. We believe we can achieve around 5% Indeed, the availability of SAF is a major limitation waste component.
improvement just via the altitude changes alone. In on the large-scale deployment of that type of fuel.
2024, we engaged on this topic with selected clients Feedstock volumes, production facilities, and green 7KH %UVW :DVWH &HQWUDO ZDV LQVWDOO
of OHI; a broader trial programme in our operations energy to produce the necessary SAF volumes are base in 2024 and moving forward we plan to expand
will start in 2025. VLIQL¥%FDQWO\ ODFENLQJ ,Q IDFW | $i7t® aHotharsieB, Biattiag WitK Makicd, Qabo Frio
2023 only 0.15% of the annual ~100bn gallons of and Farol S&o Tomé in 2025.
Successful behaviour change adaptation in aviation aviation fuel consumption was available as SAF. This
IS non-trivial as it requires certain technological %JXUH LV SURMHFWHG WR JURZ WR EQ JDOORQV E\
advancements and a “management of change” Over the medium to long term, Brazil aims to be one
programme. We began this change programme of the world’s leading producers of SAFs and is
by establishing new protocols and systems, e.g., investing over $1 billion to support the development

FROQWLQXRXV *+* DFFRXQWLQJ DQG RREHBQHWV:E YLAKWZKLFK DUH NH\ WR 6%$) SURGXFWLRQ
GDWD PDQDJHPHQW DFURVYV RXU ¢HHW
We continue to monitor the development of all

In 2024, we continued to carry out data analysis to alternative fuels, such as eFuels, electric propulsion
HISORUH KRZ FOLHQWYVY PD\ EH D E OH akd RydRdg & LbBtlihest Aidpeatr ko bffernpbtemial
schedules or the number of aircraft used to reduce solutions in aviation only in the very long run.

emissions further.

@ @ ( NOZIHdOH € G @ @ .

Sustainable Aviation Fuels (SAFs) are sparking much
debate in the aviation community as they represent

an opportunity to reduce CO, emissions by up to 80%, We believe the reduction of GHG emissions should
according to the International Renewable Energy be pursued across all parts of our operations, which
Agency (IRENA). extends to waste, as a key contributor to GHG
emissions.
The Brazilian government has recently passed a law
to cut aviation emissions via its “Fuel of the Future” We have long been collecting hazardous waste and
bill, which will require air operators to reduce GHG disposing of it in accordance with regulations. In a bid UPWARDS
emissions by 1% from 2027, gradually increasing to to reduce total waste volumes, we have been rolling ":S?UT:;
E\ FKLH¢\ WKURXJK WKH XVH RUtté&goncepkKdf WMdste Centrals’ at our bases.
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At the core of any optimisation programme lies
measurement and understanding of the baseline.

We have been monitoring our GHG emissions on

an annual basis since 2020, and in 2024, we have
implemented a dedicated GHG accounting software
which monitors our emissions continually, enabling us
to conduct real-time measurements against our targets.

The majority of OHI's carbon footprint is generated
E\ RXU FRUH DFWLYLW\ RI ¢\LQJ
we are working on tackling our emissions via several
measures.

During 2024, OHI emitted 206,269 tonnes CO._e
(tCO.e) across all three scopes. This represents
8% increase in relation to OHI's 2023 emissions

of 191,742 tCO.e. The increase is mainly due to
the ¢.15,700 tCO. e increase in Scope 3 emissions,
contributed by Purchased Goods & Services and
Capital Goods categories. Both categories saw an
increase of underlying activity due to the growth of
business and the corresponding need to mobilize
for new contracts.

As Scope 3 emissions are emissions generated in
our value chain, we see the need for a stronger future
engagement with our suppliers on the importance

of reduction of upstream emissions.

/IRRNLQJ DW RXU ¢(LJKW RSHUDWL
fuel is the main contributor to our Scope 1 emissions
(as well as Scope 3). Fuel overall (incl. automotive)
represents 56% of OHI’s total emissions.

Scope 1 emissions reduced slightly from 97,061 tCO_e

in 2023 to 96,433 tCO e in 2024 following the reduction

of fuel consumption, which is a combination of lower

¢ LIJKW KRXUV DQG D VKLW WR PRUH SDVVHQJI
WUDQVSRUWHG E\ DLUFUDIW ZLWK EHWWHU H
(e.g. super-medium aircraft).

OHDVXULQJ WKH FDUERQ LQWHQVLW\ RI RXU ¢L
D Q @WelBee koW iDdre@dthG trénl: Bodbpe 1 emissions /

RTK increased from 6.2 to 6.9 kgCO_e in 2024.

This is because of a slight reduction in number of

passengers and cargo transported in 2024 vs. 2023, with

a shift towards heavier, more fuel-consuming aircratft.

This trend reinforces the need for a deeper dialogue
ZLWK RXU FOLHQWY DERXW WKH HPLVVLRQ SU
PLVVLRQV ZH ¢\ RQ EHKDOI RI RXU FOLHQWYV

Future client dialogue will be greatly aided by the
availability of real-time emissions information from our
automated GHG accounting system.

While formal decarbonisation targets have not yet been

VHW ZH FRQWLQXH WR PDNH SURJUHVYV WRZD

RXU JRDOV 3ULRU WR WDUJHW VHWWLQJ ZH
R QUSRI RSISYSIEmR 0 fosgyries,n place to

measure our emissions, implement action pfans and

track progress. Our investment in these critical next

steps is advancing.

.

( Case Study >
Collaborating with clients

OHI is also working with clients to discover ways to decarbonise our operations
ZKLOVW EULQJLQJ EHQH%WYV LQ H*FLHQF\ WR RXU FOLH
saw a discernible interest from our clients to incorporate emissions considerations

in tenders, more than ever before. So far, we have engaged with two global

HQHUJ\ FOLHQWY RQ ¢\LQJ EHKDYLRXUYVY DQG RQH RQ ¢ L

HYROYHG LQWR D SURRI RI

of decreasing emissions.

FROQFHSW IRU D WRRO WR R

We will endeavor to put sustainability on the agendas in all our client dialogues,
RQ SDU ZLWK %QDQFLDO FRPPHUFLDO RU WHFKQLFDO )

W R

/
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3.3 INNOVATION AND TECHNOLOGY

OHI has monitored its Scope 1 and 2 Greenhouse
Gas (GHG) emissions for four years. As of 2024,
the implementation of new software has allowed
for ongoing tracking, providing real-time information
that can inform our strategic decision-making.

JET FUEL CONSUMPTION
(LITRES)

ENERGY CONSUMPTION (TOTAL
(EXCLUDING JET FUEL), kWh*.2

TOTAL GHG EMISSIONS
(tCO.e)

GHG SCOPE 1
(tCO.e)

GHG SCOPE 2
(tCO.e)

GHG SCOPE 3
(tCO.e)

GHG SCOPE 1/ RTK3
(kgCO.e)

GHG SCOPE 1/ PAX*
(kgCO.e)

In 2024, we have recalculated our 2023

emissions, mainly due to the equal effect of

changes in emissions factors as well as higher

VSHQGLQJ LGHQWL%HG DV UHOHYDQW WR WKH *+*
calculation. This led to an increase of our 2023

emissions from 172,174 tCO.e to 191,742 tCO.e.

The table below includes the restated values.

\

Performing a yearly carbon assessment of
Scopes 1, 2 & 3 and publicly disclosing the results

Commenced testing drones as
an alternative to helicopters where suitable

Developing new business proposition for non-0O&G
customers, incl. renewable energy generation or
power grid construction

'H%QLQJ GHFDUERQLVDWLRQ WDUJHWYV
Establishing an Internal Carbon Price

Creating an internal Transition Fund
WR %QDQFH GHFDUERQLVDWLRQ LQLWLDWLYHV

Using digital technologies to reduce
*+* HPLVVLRQV IURP ¢LJKW RSHUDWLRQV

Implementing waste management
improvement measures

Installing solar panels on selected bases

Moving from helicopters to electric vertical take-off and
landing aircraft (eVTOL) in our Advanced Air Mobility
proposition Revo, following regulatory approval

Converting fossil-fuelled ground vehicles
to electric propulsion

@ @ ( NOZIHdOH € G @ @ .
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Through the power of innovation and technology, we are
challenging the boundaries of air mobility and delivery. We do
this to deliver exceptional service for our customers, support
a more sustainable future, while ensuring OHI build business
resilience in a rapidly changing world.

Innovation takes many guises, from digital systems and data
solutions to the introduction of new aircraft models or new
missions. The OHI Innovation Framework guides our innovation
process by helping us to bring bold ideas to life, build awareness
of our work within the organisation, and incentivise employees to
come up with new concepts.

/C Case Study >

,Q -XQH ZH FRPSOHWHG /DWLQ $PHULFDLYV, Yol OR.Q4J
GLVWDQFH QLJKW ¢LJKW ZLWK D FLYLOLDQ GURQH FDUNLQJ
WKH FRXQWU\pV %UVW RIIVKRUH FDUJR WWUMECQVWSRUW XNVNLRIDDQ
unmanned aircraft. This was also the longest distance

travelled by a Class 1 drone.

7KH ¢LJKW FDUULHG RXW E\ 27% IRU WKH HOQWBXMSA, ERPSLOGQA
Petrobras, covered a 198km stretch over the sea from
the Imbetiba Base in Macaé to an offshore platform.

This achievement represents a leap forward in

unmanned aerial logistics, with great potential to

LQFUHDVH H*FLHQF\ DQG VDIHW\ LQ RXU RSHUDWLRQV
8QPDQQHG ¢LIJKWV FRXOG DOVR KHOS UHGXFH &2
emissions for smaller payloads, replacing conventional

helicopters and boats, and allow us to respond

quickly to search and rescue operations or oil spill

emergencies at any time of the day or night.
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-

( Case Study > NO. OF IDEAS

GENERATED

ldeAcao programme
NO. OF IDEAS PASSED
TO FINAL STAGES

EMPLOYEES
PARTICIPATING

In 2023, we introduced the ‘ldeAc&o’ programme The overall winning idea was a new distributed
in OTA, our main operational unit in Brazil. IdeAcé&o system of digital panels, designed to provide our
demonstrates how the OHI Innovation Framework is teams with key information around maintenance,
put into practice. The programme, run in regular cycles, operations and materials.

encourages innovative thinking across the labour force.
OTA employees are encouraged to team up and submit 7KH RWKHU WKUHH %QDOLVWY LQFOXGHG DQ LQLWLDWLYH WR EHWWHU

their ideas for projects through a dedicated online track maintenance activities with the aim of reducing the
platform, which a judging committee then evaluates. risk of errors, a job rotation model allowing colleagues to
better understand each other’s challenges and cooperate
In the second ldeAcéo cycle in 2024, we focused better, and a process to optimise goods received in the
the programme on three pillars: integration, process warehouse using digital labels.
LPSURYHPHQWY DQG H*FLHQFLHV (QJDJHPHQW ZDYV
beyond our expectations and surpassed last year’s IdeAcao has proved so successful in galvanising teams
participation with almost 100 ideas submitted, 25 short- WR SXUVXH HeFLHQF\ DQG LQQRYDWLRQ WKDW ZH DUKKRSLQIWR
OLVWHGROOGLVWY VHOHFWHG WR SLMIRMK aBiRilaVMddgravh&id b Guyanese subsidiary
committee. in the near future.

$00 IRXU 4QDOLVW LQLWLDWLYHY KDYH VLQFH EHHQ DSSURYHG
for implementation, and 25 short-listed suggestions

\are under evaluation by the relevant departments.

0 ( wmos () &) © »
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Our business is dependent on advanced technology,
and a plethora of proprietary and off-the-shelf systems
enable the company’s key processes.

During this reporting year we revamped our systems

In maintenance, we are enhancing our existing systems
to better link with the supply chain. We also launched
several new projects. For example, we started a
cooperation with a third-party advanced technology
provider to predict when helicopters will need

WR LPSURYH *+* HPLVVLRQ WUDF N L Quhsch&itiddlntairtBn@moa. TidHcapability means we

started a process of refreshing our ERP systems, which

will over time improve our real-time GHG emissions
tracking as more information will be activity-based
versus spend-based.

o

'Q ¢LJKW RSHUDWL
LOQWURGXFLQJ D QF

can ensure availability of parts and resources required,
in turn improving the experience for our clients.

We are using advanced technology in our reporting
process too. This year we prepared a submission

to CDP based on information from our automated
Gardenia GHG accounting system, as well as
Gardenia’s Generative Al module, which has allowed
us to reduce the time to prepare qualitative answers.
This system is now being expanded to lessen our
workload in several other reporting scenarios.

system which will provide us with enhanced
WRROV WR FRUUHODWH RXU ¢(\LQJ EHKDYLRXUV ZLWK
our greenhouse gas emissions. Our aim Is to
use these new measurements to drive GHG

reductions over the long-term.

RQV ZH KDYH VWDUWHG
Z ;LJKW GDWD PRQLWRULQJ

@ @ ( NOZIHdOH € Q @ @ D

UPWARDS
INTO THE
FUTURE

32



OHI~

OMNI HELICOPTERS INTERNATIONAL

3.1 STRATEGY

3.2 DECARBONISATION AND ENERGY TRANSITION

Across OHI, we are harnessing technology to upgrade

our core capabilities and make our organisation more

data-centric. We anticipate that data management

will become even more important in the coming

\HDUV DV RXU ¢HHW ZHOFRPHV PRUH 2 @ 2703 DLUFUDIW

Reliable data is also important to meaningfully drive
our decarbonisation efforts and offer our clients
new services.

The increasing importance of data leads to the
inevitable rise in the importance of data security.
Cyber and data security have been high on OHI's

continuously, both In
agenda for a number of years. In 2024, we have .
aligned our IT environments across the Group around the alr and on the ground -
2FH WR HQVXUH D PRUH VWUHDPOLP:I@CI} |H§Féﬁé/eDQj.h the
secure data landscape. OTA, our Brazilian subsidiary, !
is the leader in our Group regarding cybersecurity JURX Q G
protection and this year we begun extending OTA’s ] ]
are indispensable for our
pilots to safely experience

Training takes place

approach to other group entities to ensure common
best practices.

c\LQJ LQ D UDQJH

of conditions. For our

Extensive training for pilots, mechanics, and
engineers is key to ensuring safety.

third-party professional
simulators to keep them
up to date with training
requirements.

CLIKW VI

TXDOL3/4HG SLORW\/ e 1 1 Z/\ VYV L. \J L. V 11

For our next generation of aviators, this year, we Technology, mainly in the form of online platforms,
KDYH LQVWDOOHG RXU RZQ ¢(LJKW V ishks@®usall Rafe b@adlX ddd@lier training

which gives the Guyanese aviation students an on a variety of topics, such as sustainability, DEI,
unprecedented opportunity to experience the joy of and compliance.

c\LQJ YHU\ HDUO\ LQ WKHLU FDUHHUV DV DYLDWRUYV

@ @ ( NOZIHdOH € Q @ @ D
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Upwards into the Future

04.
&RQWURO 7RZHU

4.1 Our people

4.2 Health and safety

4.3 Diversity, equity and inclusion

4.4 Community investment and development

2XU FRQ¥%GHQFH FRPHV IURP D VNLOOHG SDVVLRQDWH WHDP
driving us toward higher ideals. Meet the mission’s heatrt.

\
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4.1 OUR PEOPLE

Our business Is people-centric, and we are proud to
foster an intellectually vibrant and supportive culture
that helps individuals to be their very best.

Empowering people,

shaping culture
We operate in a dynamic market offering attractive Our efforts are bearing fruit: We are delighted to
opportunities for personal and economic growth to have been recognised as a Great Place to Work,
the nationals of our regions of operations. At the end HIWHQGLQJ RXU FHUWL%FDWLRQ GXULQJ WKLV Uh
of 2024, OHI employed 1,805 people, the majority period to cover all eligible units worldwide.
of whom (1,672) were based in our Brazilian entity, Our overall GPTW score was 73%.
OTA. Since launching in Guyana in 2023, we have
experienced rapid growth and now have over Our “Omni Caring for People” programme in Brazil,
120 employees operating in the country, of which which supports employees with their physical,
59 are Guyanese nationals. We also employed PHQWDO DQG 3%QDQFLDO ZHOO EHLQJ ZRQ Q\QZI:!D?*UH DW
38employeesinqurLisbonheadquarter,27atRevo SHRSOH ° OHQWDO +HDOWK?3® FHUWL%%FDWLRQ J ﬂWH:GHE\ @KU H FU H DWLQJ D XQL?/4HG H:
and 9 employees in Mozambique. Great Place To Work group and was a top-three
%QDOLVW LQ LWV FDWHJRU\ DW WKH 6KHOO ([FHOOHPRR& COMmnI Way at Its heart, developing
As our company continues to grow — with a net Safety Awards 2024. L )
10% increase in workforce this year alone — we are the talent and CapabI|ItIeS N every part
ZRUNLQJ KDUG DFURVYV RXU De+OLDW KANgNR@wILh tAdsE diialitddive Aehidvéments, our :
initiatives to ensure we can achieve our goal of being voluntary employee turnover rate dropped by 4% Of O H I th at Wi ” make us an em ployer
the preferred employer in the industry. Our aim is to from 2023 to 2024 and is now at 9.1%.

of choice across our industry. 5y

create a cohesive, distinct culture across our entire
organisation, with The Omni Way at its very hearrt,
enticing new talent to our company and keeping the
existent workforce energised.

IDXUD "HOJDGR

( HAMOL TOMINOD ¥ @ G @ @ .
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~

We are delighted to have been

recognised as a Great Place

To Work, having extended our
FHUWL%FDWLRQ GXULQJ WKLV U
period to cover all our eligible

business units worldwide.

OTA

OHGI
EMPLOYEE SURVEY

PARTICIPATION RATE HO

Revo

OTA

EMPLOYEE OHGI
SATISFACTION RATE

HQ
Revo

Total
Group

As shared in our previous report, our Brazilian entity
OTA, the unit that employs most of our colleagues,
has been implementing a Human Resources
strategy. This year, we revised OTA’s approach

iﬂg I vaiiceli to g groupwide People Strategy to
H S R 1N VWALh Qe of our 5-year business plan.

The People Strategy is a core component of the
overall OHI corporate strategy: improving employee
engagement and elevating our employers’ brand are
essential to securing highly skilled employees who
will deliver our ambitious growth plans.

Employees’ involvement in developing our
strategies is crucially important, and this is why we
engaged close to 100 colleagues from our entities
in Brazil, Guyana, and Portugal to design a truly
groupwide People Strategy. This included surveys
and inter-disciplinary workshops dedicated to
employee attraction, retention, engagement and

skills-building. Insights from these sessions, as well
as the GPTW survey, are now helping us shape
action plans that will extend far into the future.

The success of our People Strategy relies on
strong communication and employee feedback.
We use several channels to achieve this, such
as employee surveys and town halls, both

local and global. Our HR specialists and senior
leadership also regularly visit operating locations
to conduct smaller group discussions for more
immediate feedback.

The regular group-wide Omni Talks events are
another important way we bring our people
together with senior management, sharing OHI’s
strategic vision and celebrating achievements
guided by The Omni Way; these presentations
reach employees across the globe.

\
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With “Creative thinking
with a proactive solution
mindset” as one of the
key expressions of

The Omni Way, we
encourage continuous
professional development
of our people.

6LIQL¥%FDQW 3%QDQFLDO UHVRXUFH VA padieulas ecognitibnibHte development of

to training. Overall, we estimate that the Group
spent more than €9.8m on training in 2024
(versus ca. €13.9m! in 2023).

Every employee’s journey at OHI starts with

a comprehensive onboarding support to ensure
they can perform to high safety and operations
standards. To maintain their operating and
regulatory licenses, OHI pilots and mechanics
must undergo continuous specialist on-and
off-the-job training.

The training regime extends to a wide range
of other annual health and safety training and
awareness-building initiatives on topics like
policies, DEI, sustainability, etc.

For example, 88% of OTA employees completed
training on OHI’'s Sustainability Policy, which
supports the general upskilling of colleagues on
ESG issues. In addition, OTA has also issued 22
internal communications on a range of sustainability
topics to its employees throughout the year.

1 High 2023 training cost due to start-up of operations
in Guyana.

Human Capital via training goes to our subsidiary
OHGI which made history in Guyana with three
VLIQL%»FDQW DFKLHYHPHQWYV LQ

7KH %ZUVW WZR FDQGLGDWHYV EHJXQobduct ferReyataKyears. In 2024, close to 90%

ab initio training towards becoming helicopter

SLORWVYV 7KH\ ZLOO EHFRPH WKH 3%%&f Caudack \izlQdihy tHe SdriQuR proVisions on

at OHGI.

With Search and Rescue (SAR) becoming an
increasingly important part of our offering, OHGI
proudly launched a comprehensive SAR Rear

&UHZ WUDLQLQJ SURJUDPPH 7KH ZFwdaménRikoR oWVmBnkagement team, and, as

six Guyanese nationals graduated in July and

EHFDPH WKH FRXQWU\pV %UVW HY Hiég sbsghit BipLDitdmemanyZOHI colleagues. The
7KH VHFRQG FRKRUW RI %YH ZLOO GrbuplsQobl¢ Wi heQdl€bout © all employees in

2025. With this capability OHGI became the
Group’s centre of excellence for SAR.

Lastly, OHGI started a mechanical and
engineering apprenticeship programme for the
graduates of the Art Williams & Harry Wendt
Aeronautical Engineering School providing a direct
employment path for the Guyanese youth.

In 2024, over €2 million was invested to train

the SAR team, ab initio pilots, management and
broader staff in Guyana, a country where we deploy
approximately 120 OHI employees (both Guyanese
locals and Brazilian operations experts).

\

The Code of Conduct is a set of principles for
conducting our business, including relationships with
competitors, governments and communities. OTA,
our largest entity employing over 90% of Group’s
employees, has been operating a robust Code of

of OTA employees have acknowledged the Code
non-discrimination, anti-bribery and anti-corruption.

As our global operations continue to come closer as
a group, in 2024, we moved to formalise a Group
Code of Conduct. It was developed with global

IS the case with other policies across our business,

DQG ZLOO FRQQHFW DOO RXU D-O
ensuring best-in-class ethical standards are upheld
throughout every part of OHI.

Over the past year, in addition to the Code

of Conduct, OHI was pleased to implement a
compliance tool as part of our efforts to strengthen
foundational group policies.

D
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GROUP KPIS

We continue to measure and monitor our people
metrics to guide our employee attraction, retention
and development efforts.

( Workforce structure >

FEMALE HEADCOUNT AT
YEAR-END, FTE

334

~

NON-PERMANENT HEADCOUNT
AT YEAR-END, FTE

2024 2023

2024

2023

Growing with purpose >

2024

TOTAL

HEADCOUNT AT
YEAR END, FTE

2023

1,635

NEW HIRES,

FTE 427

596

NET NEW HIRES,
FTE 163 249
VOLUNTARY
EMPLOYEE TURNOVER 01 13 ) 1
RATE (%)

-

~

C

Training & Ethics >

TOTAL HOURS OF EMPLOYEE
TRAINING

2024 2023

OTA'S EMPLOYEES THAT COMPLETED
THE ACKNOWLEDGMENT OF THE
CODE OF CONDUCT

89% 89%

K 2024 2023 /

\
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4.2 HEALTH
AND SAFETY

Focus on safety Is our most
Important principle at OHI.

Safety as an imperative

Ensuring the safety and well-being of our employees
and clients not only gives us a license to operate but also &
creates a positive, productive work environment, improves

our reputation, and contributes to the overall long-term

success of our business. Maintaining our zero fatal

DFFLGHQW UHFRUFG RKHOWHR;{\LQJSDVVHQJHUYV

per week is paramount to us and requires a constant
focus to manage the risks inherent to our industry.

Governance of Health
and Safety

Robust governance of Health and Safety and the highest Th e p rOg ramme o Utl | nes
operational standards are central to our operation. i
a comprehensive safety

Our overall approach to safety is governed by OHI’'s framework that inCIUdeS
Eyes on safety (EOS) programme. _
the following:

It operates under the governance of our safety
&RPPLWWHH DQG LV ,62 FHUWL3%HG

Risk
management

Safety policy
and objectives

=HON) Safety
Eyes on Safety promotion

Quality assurance
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Building a culture of safety,
from governance
to ground operations

We have dedicated Health and Safety teams in \
our Brazilian, Guyanese and Lisbon entities and

our policies and procedures are overseen by Group

&KLBDIHW\ 2«FHU

Lt \We prioritise Health & Safety every day as

In 2024, we introduced a new approach to

communicating our Health and Safety commitments. we are abSOIUtely COmmitted tO maintaining
This approach is to focus on the “12 Golden Rules of our traCk I’eCOFd Of 2610 fatal aCCidentS
Safety”, of which we pick one monthly as the Golden .

Rule of the Month and reinforce the importance of
safety through communication campaigns.

Putting safety above all is central to our
conduct of business. And we share our best

L1OYINOD ¥ @ Q @ @ .

Our clients value this commitment. For example, our

O

Line Operations Safety Audit work was shortlisted in S U D F W |_ F H V Z |_ W K R X U S H H U V I F{ U EW
the Human Performance category at the 2024 Shell . . %
Excellence in Safety Award. the entlre |ndUStry.

To keep safety front of mind for all our
employees throughout the year, every key
meeting begins with a “Safety Moment” that
highlights the Golden Rule for that month. 44

@[
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4 N O h

< Case Study >

We collaborate with the wider industry on safety We have evaluated a number of ideas regarding
standards, sharing our learnings openly in the using wearables to ensure our employees perform
HeliOffshore’s InfoShare forum every time an at the highest level of alertness.

incident occurs.
Our twin-engine helicopters have an average age

@D®»o »

We undertake Safety Review Boards (SRB) RI OHVV WKDQ WHQ \HDUV DQG DUH ¢RZQ E\ WZR SLORWYV
each quarter, under a strict governance approach to help reduce the risk of accidents. Our health and safety efforts go beyond preventing accidents; we aim to ensure proper care for the
to ensure we manage safety in a systematic wellbeing of our people. ==
manner and align with our values for each of 2XU PRGHUQ ¢HHW RI DLUFUDIW XWLOLVH PRGHUQ | _ _ _ _ 8

: : : : : In line with this, our Brazilian operation developed “Omni Caring for People”, a programme designed =
our business units. Helicopter Terrain Awareness and Warning

_ _ , , , WR VXSSRUW HPSOR\HHYVY LQ D KROLVWLF ZD\ ORRNLQJ DIWHU WKHUU S%\VLF
Systems (HTAWS), which give pilots with an earlier o

Our leadership team holds a weekly Safety warning of a potential collision, a key enabler when 7KLV SURJUDPPH LV FHUWL%HG DV D 2*UHDW 3HRSOH OHQWDO +HDOWK3:BUR;

Meeting, reviewing safety performance with local recognising and responding to unsafe access to medical professionals, such as doctors, nurses and nutritionists. They can seek advice Cg)

management teams. These sessions are used ¢LIKW SDWK FRQGLWLRQV IURP %4QDQFLDO FRQVXOWDQWY DQG WK HVABRQREORRIMN VDD RJBS\RQ_I-QUNDFE’SI-HQV%WLR/\

to share learnings and identify future problems discuss any mental health or emotional concerns. Through a dedicated ‘Wellhub’, employees can

in real-time. 2XU SLORWY KDYH HIWHQVLYH ¢\LQJ EDENJURXOYRV¥2QG RXW KRZ WR MRLQ FOXEV IRU DFWLYLWLHY VXFK DV UXQRLQJ RU
in Offshore O&G industry and meet the most

We implemented a Fatigue Risk Management stringent customer experience requirements set \\ /

6\VWHP )506 ZKLFK LV EDVHG RQ V Fautb@telritefational Association of Oil & Gas

principles as well as acquired experience and aims SURGXFHUV LQFOXGLQJ RYHU ¢|LI KW ( 2024 2023
to ensure that operational teams are operating > /

within adequate levels of situation alert. This Passengers transported 761,500 767,400
programme was initially focused on safety-critical k

: : MACE?! ¢ LJIKW KRXUV 83,900 83,400
roles such as pilots and maintenance staff, before
EHLQJ HIWHQGHG WR DOO FUHZ ¢(LJKW PDLQWHQDQFH DQG NarTlsEn G EE e 0 0
coordination teams to contribute to mitigating the
occurrence of aeronautical accidents and incidents. Total Recordable Injury Rate? 0.91 1.26

K / UPWARDS

INTO THE
1) MACE = Medium Aircraft Equivalent FUTURE
2) TRIR = number of reportable incidents * 1,000,000 / total working hours; As represented by the largest entity, OTA
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4.3 DIVERSITY, EQUITY
AND INCLUSION (DEI)

Embedding DEI into our culture strengthens
our people, our performance and our purpose.

Powered by diverse minds

Aviation relies on diversity of thought and
psychological safety to deliver safe, innovative and
sustainable missions. A well-devised programme of
diversity, equity and inclusion can help organisations
create such an environment.

Our commitment to DEI is woven into the fabric of
our company culture. As we grow, we are bringing
this inclusive mindset to every part of OHI, ensuring

WKDW RXU LQWHUQDWLRQDO WHDP é‘?ﬂ%@{%ﬁ%a%ﬁge&n\ﬁ_ " {yipg,to address.

of diverse voices and experiences. At OHI we say,
27TRIJIHWKHU ZH ¢\ KLIJKHU 3

Diversity, equity and inclusion can be measured

along various dimensions, the so-called “protected
characteristics”. The mostly commonly used ones

are gender, race, sexual orientation, socio-economic
background, disability. We are improving our processes
to map the demographics of our employees and
understand their characteristics.

As a geographically diverse organisation,

we are rather diverse regarding race. Over 44%

of our employees identify as non-white, a KPI that

remained stable since 2023. We also have

D EDODQFHG DJH SUR%OH ZLWK Rl RXU H
being between 30 and 50 years of age (57%

in 2023). However, we still have some way to go on

the gender dimension (women are 19% of workforce,

unchanged from 2023), an issue that is systemic

HIMOL TOHINGD 7 @ Q @ @

n2 we Intend to put additional spot igHt on this
WRSLF VHW VSHFL%F WDUJHWV WR ZRUN WRZDU{
devise effective actions to reach those targets.
We also are aware that we need to broaden our
representation amongst the ranks of the senior
leadership. Here we are happy to report that

we have raised the share of women in the senior
management from 22% to 31%.
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Our DEI strategy

Policy

JROORZLQJ WKH KLULQJ RI 27$pV % U W\R024 weM@HuFatedl ® Grguly DEI policy based

in 2023, throughout the past year, we have
strengthened our DEI efforts and resources.
This reporting period has seen a renewed
focus on DEI across our global business, and
our strategy has four key elements: Policy,
Awareness, Commitments and Engagement.

=
N

on the UN Global Compact. The broad roll-out
of the policy, including the associated training,
Is expected in 2025.

Included in this is our leadership team’s
commitment to using inclusive communication,
promoting a working environment free of
discrimination and harassment, and recognising
their own biases and taking action to minimise
them in daily decision-making.

Our HR team is taking steps to monitor DEI
indicators across the business, supervise the
communication and execution of the DEI policy,
and act on any violations.

K“ Our new DEI| approach, introduced in 2024,
encourages employees to challenge their
unconscious biases, and take action to help
create a culture of inclusion and respect
where everyone can thrive. gy

6DEULQD (VStQGROD

\
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We build awareness of our DEI goals with
employees across the globe through events,

online training and presentations from senior
leaders. For example, senior and middle
management in OTA participated in training
workshops aimed at expanding their understanding
of DEI concepts. Topics covered included DEI
vocabulary, recognising minority groups and
unconscious bias, among others. These leaders

now spread the importance of DEI within their units.

We also cooperated with public entities to

build awareness: our organisation in Guyana,

for example, partnered with Ethnic Relations
Commission to conduct DEI awareness sessions.

We are engaging with OHI employees to enhance
our DEI efforts and ensure everyone feels supported
at work. Our next Great Place to Work survey will
include a group-wide DEI analysis to obtain a better
understanding of how we are performing and where
we can improve. We have also signed the DEI
commitment letter as a Shell Supplier.

We are also active participants of HeliOffshore’s
Leadership and Inclusion for Future Transformation
(LIFT) working group, which focuses on
strengthening diversity within the vertical lift
aviation sector.

\
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)

OHI Is fostering a culture
where diversity thrives
and future talent is
empowered to succeed.

In OTA, we have established a DEI Committee and a
network of DEI champions — volunteers who will contribute
to the development of the DEI agenda across the group
and be ambassadors for our DEI values and initiatives.

Our HR Senior Analyst coordinates the Group, which meets
bimonthly to discuss and propose initiatives and actions to
guarantee a more inclusive and diverse work environment.

During this reporting period, we have hosted events at
three of our worldwide sites to showcase how women
thrive in their careers in the aviation industry. We also

seek to increase the share of women in the industry more
broadly by sharing our employment vacancies with an NGO
specialized in aviation careers for women. Looking to the
next generation, we were delighted to welcome many girls
to our ‘Bring your kids to work’ day in Guyana.

To strengthen our global diversity and synergies, we supported
our employees with language courses to promote integration
and better collaboration between our Brazilian pilots and
mechanics and our local teams in Guyana.

In 2025 we aim to intensify our engagement in order to
affect material positive shifts in various DEI characteristics.

\

@ ( HAMOL TOMINOD ¥ @ Q @ @ D

UPWARDS
INTO THE
FUTURE

45



I_I A\
D I - 4.1 OUR PEOPLE 4.2 HEALTH AND SAFETY 4.3 DIVERSITY, EQUITY AND INCLUSION 4.4 COMMUNITY INVESTMENT AND DEVELOPMENT

OMNI HELICOPTERS INTERNATIONAL

\
(" People with disabilities ) (" Racial diversity
GROUP KPIS B -

G d d : i EMPLOYEES 0 0
enaer aiversi IDENTIFYING
y EMPLOYEES PREDOMINANTLY 44 /0 44 /0
- 0]

We have ongoing efforts to increase diversity within our workforce. In gender g\{g AI\_IBIIDLIﬁ'CleLg ?:I'_:I'[é 9 A NORRERIVES ()
diversity, which is an industry-wide challenge, we made some progress at :

: : : . : .. 2024 2023
senior leadership level, moving from 7 to 11 women holding senior positions,

representing 31% of senior management.

N < Age diversity
)

\ FTE UNDER 30 YEARS OLD (%)
FTE FEMALE (%) FTE MALE (%) \ \
2024 2023

\ \ 2024 1890 18901 2023

19% 19% 81%

T U
@ ( daAMOL TOHINOD Vv @ Q @ @ .

C Gender diversity

TOTAL SENIOR
MANAGEMENT® 32

POSITIONS, FTE
FTE BETWEEN 30-50 YEARS OLD (%)

2024 2023 2024 2023
2024 1 5404 2023
2024 2023 2024 2023

FTE OVER 50 YEARS OLD (%)

SHARE OF WOMEN

AS % OF SENIOR 22% \
MANAGERS
28% 25%

2024
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OMNI HELICOPTERS INTERNATIONAL

4.2 HEALTH AND SAFETY

4.3 DIVERSITY, EQUITY AND INCLUSION

The company was built in Brazil by Brazilians and later
HISDQGHG JOREDOO\ DOZD\V UHO\LQJ RQ ORFDO

In fact, this remains our default approach to business until

today: support the growth of local aviation sectors and

provide career opportunities for local populations, with
FRXQWOHVYVY EHQH3¥%WY IRU DOO LQYROYHG

We see this as part of OHI's legacy.

d3IMOL TOdLNOD v @ Q @ @ D
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Supporting the next
generation of aviators

With the demand for air travel anticipated to
double by 2040, the aviation sector is facing the
growing challenge of a shortage of skilled pilots
and mechanics. Aviation training company CAE
estimates a need for a further 250,000 pilots
and 170,000 mechanics for the next eight years.

We continue to work on a global programme
that is activated locally, centred on education
and skills-development initiatives, to ensure
local people have access to improved
educational and employment opportunities.

In Brazil, we promoted opportunities for young
people via internships or through our young
apprentice programme with PROA, an institute
created to support youth from low-income
backgrounds in progressing in their careers.

In 2024, we successfully managed to hire three
apprentices to join our team.

,Q *X\DQD RXU QHZHVW UHJLRQ ZH
sponsor 10 students at the Art Williams &
Harry Wendt Aeronautical Engineering School
2$(63 SURYLGH DFFHVV WR D ¢LJKW
mechanics apprenticeship opportunities for the
AES students, and offer training programmes
for ab initio pilots and the Search & Rescue
(SAR) technical crews. We have also invited
our employees’ children to visit our hangar to
spark early excitement about an aviation career.
Overall, OHI spent more than €2m on local
training in Guyana in 2024.

\

We are thrilled that our clients have recognized
our local impact efforts. Our team received the
prestigious Guyana Local Impact Award at the
annual Exxon Supplier event. This accolade, the
event’s highlight, acknowledges our dedication
to investing in local competencies.

kt The Guyana Local Impact Award
IS a testament to our collective
commitment to developing
national talent on an accelerated
timescale and to the work we
are doing in the community here.

\ SHWHU *D\

W ( aeowcrs @) (D) ) @ ®
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\

Social action

Within each of our regional units, our employees Our OTA operation in Brazil participates in several

contribute to the local causes that matter to them local activities near and dear to the hearts of our

through volunteering, fundraising and donations. FROOHDJXHV )RU H[DPSOH IROORZLQJ ¢RRGV LQ 5LR
Grande do Sul, the business donated approx. 60

,Q RXU /LVERQ R*FH LQ ZH DV NH @Gnsid? 8dieR ClatHiNG, Widtl and hygiene items

determine what philanthropic causes and institutions to those affected by the devastation, while our

they would like to support on a regular basis as part of OTA pilots supported with transporting medicines

the team building activities. The team also supported a and essential equipment to areas cut-off by the

IRRG GULYH IRU %UH%JKWHUY EDWWORRG GEBWBIVYUWDWLQJ IRUHVW 3%UHV
in central Portugal during the fall season. At Christmas

time, the team also supported the charity Movimento 2XU WHDP DOVR GRQDWHG %YH SDOOHWYV RI FORWKLQJ IRU
de Defesa da Vida (MDVida) by creating and providing children and young people at the Santa Rita de
hampers and gifts for ten families in need. Cassia orphanage in Rio de Janeiro.

kbt From supporting local communities and charities

WR WUDLQLQJ ORFDO SLORWY DQG

It vital to invest in the communities around us,
both as a form of corporate responsibility and as
a source of value to OHI. We would not succeed
In the future without the steady supply of diverse
national talent or thriving local economies. For
us, this is where “doing good” and “making
business sense” come seamlessly together. yy
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Upwards into the Future

05. /DOQGLQJ

5.1 Data privacy and cybersecurity
5.2 Sustainability management
5.3 GRI index

(DFK MRXUQH\ EULQJYV IXO%OOPHQW DV ZH SXUVXH D EHWWHU
future, with higher goals set each year.

\

( ONIANV 'S @ @ Q @ @ -
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5.1 DATA PRIVACY
AND CYBERSECURITY

By supporting global energy companies,
OHI plays a vital role in enhancing global
energy security, a critically strategic domain.

OHI recognizes the inherent risks and responsibilities frameworks and continually seeking ways
that come with this mission, particularly in the areas of WR UHPHGLDWH DQ\ LVVXHV WKDW
cybersecurity and data protection.

e Improve internal communication on this topic,

As cyberattacks continue to grow in frequency and particularly between management and our
sophistication worldwide, the company acknowledges front-line employees.

the importance of operational adaptability to safeguard

its business interests and maintain resilience in an Governance

increasingly dynamic digital landscape.

o . Cybersecurity is part of our digital governance
To ensure we maintain a keen focus on our commitments

in this area, we have introduced three objectives:

RYHUVHHQ E\ RXU &KLHI 7UDQVIRUP véd/reie@da @nd ugabted our IT security policy in

VXSSRUWHG E\ WKH &KLHI 6 XVWD L Q 2B24Cehalring fulF tblupli2gewith &3t practice

executive teams and the board frequently discuss the

e Strengthen cybersecurity processes, systems and . .
¥ / P / prevention of IT and privacy breaches, data losses and

communication in line with best practices. We track
KPIs on events, as outlined later in this section. : : : . :
third parties to identify areas we can improve.

« Strengthen data privacy processes and systems

. . . Recognizing the importance of continuously advancing
by undertaking gap analysis against relevant

our approach to data privacy and cybersecurity,

frameworks such as ISO/IEC 27001, ISO/IEC 27002
and NIST. Key updates to our governance covered the

%QDQFLDO GDPDJHVY DQG ZH DUH U HAJIXvON) bBréns: DovitnbWswhHhliGzrdbllity assessment

and proactive management of failures, standardisation
of the identify management in the Group, penetration
testing, Security Operations Centre, and information
management and security events.

\

In 2024, one of our senior IT professionals

EHFDPH &,62 FHUWL%HG WR EH UHYV
cybersecurity and data privacy, and we continue

to work closely with an international cybersecurity

group to assess and enhance our protective

measures comprehensively.

( ONIANV 'S @ @ Q @ @ .
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Key Initiatives of 2024 / \
We continued to operate a comprehensive cybersecurity programme
at OTA in cooperation with a leading global managed cyber services G R O l ' P K P I S
provider. We are proud to share that we are not aware of any

successful malicious penetration of our systems.

We recognize that cybersecurity threats are constantly evolving, requiring

/ N | \ us to remain vigilant at all times. To stay ahead of increasingly sophisticated
A development towards an even more robust and holistic protection cyber threats, we have implemented robust training programs and advanced
was to start the process of extending the services of the managed systems designed to prevent data breaches and leaks. Our proactive and
cyber services provider to cover all entities of OHI. This process is rigorous approach to addressing these challenges allows us to uphold
scheduled to be completed in 2025 and shall deliver best-in-class VWDNHKROGHU WUXVW DQG FRQ%GHQFH

\ protection to the entire Group. /

2024 2023
‘H PLIJUDWHG IURP XVLQJ *RRJOH SODWIRUP R OLF'

across the entire Group, seeking greater security due to the
standardisation of environments.

( ONIANV 'S @ @ Q @ @ .

Number of
known data
. . . . breaches
We implemented a phishing awareness campaign, which included or leaks
randomised simulated cyber-attacks on our employees.
: : . Number of
kt Cyber risks are constantly increasing. We are data-related
taking action by improving technology, training and gﬁe”:ft"sag;tgtfgfe’:“
governance {0 ensure our Cybersecurity measures stakeholders
stand up to threats faced now and in the future. 5y
UPWARDS
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bottom-up approaches.

5.2 SUSTAINABILITY
MANAGEMENT

Our sustainability efforts are managed gi@
as a combination of top-down and j

\

Organization

Our Board of Directors holds the ultimate responsibility
for ensuring that ESG considerations are effectively
integrated into the group’s activities. Several internal
groups support the development, shaping and
implementation of OHI’'s sustainability strategy, with

WKH *URXS &KLHI 6 XVWDLQDELOLW)\ Irdebt digatPRttdlgdsQ DW L Q J

and guiding these efforts as part of regular
business operations.

Our senior leaders convene regularly to review and
align the organisation on key sustainability priorities and
activities. We are dedicated to enhancing our approach
to sustainability across OHI and continuously exploring

the most effective methods to improve on the outcomes.

In our Brazilian entity, OTA, we have an ESG
Committee operating since 2022. During the reporting
period, the ESG Committee expanded to include more
colleagues from the Operations and Maintenance
teams, with OTA’s Executive Compliance Manager
serving as a chair of the Committee.

Integration and alignment with the Group’s overall
sustainability agenda is ensured through the participation
RI WKH *URXSpuV &KLHI 6 XVWDLQDELOLW\ 2«FHU L
committee. The OTA ESG Committee was recognised for
upholding best practices in the PEOTRAM audit by our

In 2024, OTA also signed the “Pacto Empresarial

pela Integridade e Contra Corrupcao” (Business Act

for Integrity and Against Corruption). By becoming a
signatory, Omni committed to disclosing in line with
Brazilian anti-corruption legislation, preventing any form
of bribery and ensuring transparency of information and
collaborating with investigations when and as required.
These commitments reinforce OHI’s values of integrity
and transparency.

In our Guyanese operation, the newest member of the
Group, an ESG representative has been appointed
during 2024 to oversee the implementation of
sustainability strategy jointly with the regional leadership.

D

@@P®»E

O

s .
ONIANXT 'S

I

(

UPWARDS
INTO THE
FUTURE

-

53



OHI~

OMNI HELICOPTERS INTERNATIONAL

5.1 DATAPRIVACY AND CYBERSECURITY

5.2 SUSTAINABILITY MANAGEMENT

5.3 GRIINDEX

k. Our ESG Committee
ensures that issues
related to sustainability
are addressed jointly
by various departments
and with the buy-in of
key senior leaders.

OLYLDQH $OPHLGD
Executive Compliance Manager, OTA

ESG performance dashboard

As a KPI-led business, we review and monitor

our performance against targets. This includes
sustainability, which is considered a strategic priority
across OHI. We use a third-party technology solution to
continuously track all our ESG-related indicators.

,Q -XQH ZH SXEOLVKHG RXU %UVW V
report, and we are committed to transparent

and regular reporting, using the data we collate

systematically.

Thought leadership

Since the appointment of our Group Chief Sustainability
2*FHU LQ 2+, KDV EHJXQ WR FDUYH H
a thought leader on topics pertinent to the company,
including sustainability. We have published thought
leadership articles on issues including the transition to
sustainable aviation, the development of future diverse
aviation talent and the interplay between innovation
and sustainability.

e

Board

efforts in the Group

\_

Objective

» Overall responsibility for sustainability

Discusses sustainability
at board meetings

/

Objective

» Organisation, coordination, and
supervision of the sustainability
efforts across the Group, incl.
adequate integration into the

\ business strategy

/

( OHGI ESG Responsible )

Objective

o Tasked with progressing Group’s
sustainability strategy in Guyanese
operations, together with regional

\ leadership

/

( &KLHI 6 XVWDLQ D)Ei{}l(Sustainability Steering Group)

Members
CEO * General Counsel
CFO » Director of Comms
COO « CEOOTA
CTO « CFOOTA
CSafetyO * Head of Commercial
CSustO OTA

Objective

Tasked with ensuring the Group
priorities are implemented effectively
across the Group

Meets as part of quarterly
Sustainability Innovation and Strategy
workshops

/

OTA ESG Committee

)

Objective

Tasked with progressing Group’s
sustainability strategy in Brazilian
operations

\ * Meets every 2 months

/

\

( ONIANV 'S @ @ G @ @ .
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5.3 GRI
CONTENT INDEX

< GRI NUMBER }(SECTION IN REPORT}GAGE NUMBEF\D

( ONIANV 'S ‘ % ‘ ‘ ‘ -

_ _ S 2-9: Governance structure and composition 55
OHI has reported the information cited in this GRI
context index for the period 1 January — 31 December 2-12: Role of the highest governance body in overseeing the management 54
: : L of impacts
2024 with reference to the Global Reporting Initiative
(GRI) Standards. The data points disclosed for the 2-13: Delegation of responsibility for managing impacts SN 54
- o . . : ustainabili
indicators are in line with OHI's understanding of its y _ managemen{
key stakeholders’ interests. 2-23: Policy commitments 54
2-24: Embedding policy commitments 54
2-28: Membership associations 54
< GRI NUMBER }CSECTION IN REPORT}GAGE NUMBEFD 302-1: Energy consumption within the organisation 30
2-1: Organisational details Organisational details 04 302-3: Energy intensity 30
Decarbonisation
2-2: Entities included in the organisation’s sustainability reporting 04 305-1: Direct (Scope 1) GHG emissions and 30
About this report energy transition
2-3: Reporting period, frequency and contact point 04 305-2: Energy indirect (Scope 2) GHG emissions 30
2-22: Statement on sustainable development strategy CEO introduction 08 305-3: Other indirect (Scope 2) GHG emissions 30
2-6: Activities, value chain and other business relationships About OHI 16-18 2-7: Employees 39
2-29: Approach to stakeholder engagement 01 2-8: Workers who are not employees Our people 39
3-1: Process to determine material topics Materiality 21 401-1: New employee hires and employee turnover 39
_ _ _ assessment
3-2: List of material topics 22 403-9: Work-related injuries 42 UPWARDS
Health and safety INTO THE
\ 3-3: Management of material topics 23-24 / \ 403-10: Work-related ill health 42 J FUTURE
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